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Background

-

-

-
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1.

-

Facebook.
-
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Aims and Objectives

-

1. Stickiness and user loyalty. Stickiness is anything about a Web site that encour-

can make their sites stickier.
2. Social media referral.

Europeana and encourage much re-use of Europeana content.

Fig. 1  Europeana home page
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3. Virtual exhibition usage

Methodology
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-
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-

Fig. 2  
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and behaviours.
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-

Results

Stickiness and Loyalty

-

-

-

Fig. 3  
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Returning Visitors

-

-

-

-

Fig. 4  
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visits are measured in seconds rather than days. So strong is this phenomenon that 

-

Fig. 5  
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-

Engagement

-

Fig. 6  
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-

Fig. 7  
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-

from this data.

Fig. 8  

 

0–10
11–30
31–60
61–180
181–600
601–1800
1801+

Table 1  
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Social Media

Fig. 9  
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-

-

-

-

facebook.com 16928
0

LinkedIn 361
42

reddit 167
digg 14

83
0
222

MySpace 0
hootsuite 28
retronaut 167
Wikipedia 10882

0
0

t.co 9993
0
4044
4253

Pinterest 1265
sum 48449
intersect 44085
Oct-Mar 3473308

Table 2  



71Information Seeking Behaviour and Usage on a Multi-media Platform

-
-

Size and Growth in Traffic

-

Table 3  

64 0
43 0
21 21
21 21
43 0
21 43
0 64

21 21
21 0
0 64

64 0
21 0
43 43
21 0
43 0
21 0
0 128

213 0
21 0
43 0
21 0
0 64

43 0
43 0
21 0
21 0
21 0
43 21
21 0
43 43
0 21

43 43



72

-

Individual Social Media
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-

-
sion might be provided.

-

-
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Country Analysis

-

-

-

Social Actions and Social Media

-

-
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-

Virtual Exhibitions

-

-

-

-

Fig. 10  
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Conclusions

-

-

Table 5  
Pages/visit
11.4 0.2

1914–1918 13.1 0.3
European sports 754 11.9 0.0

Table 4  
Sep–Dec 2012 Sep–Dec 2011

52
47
162

Pages per visit 11.7 6.8 71
Duration of visit
Bounce rate
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